REXEL® AND NOBO® GIVEN EXCITING NEW LOOK AS PART OF
STRATEGIC RE-BRAND

Aylesbury (UK) 1 October 2008. ACCO Brands Europe has launched an exciting ‘new look’
brand identity for their key European brands, ‘Rexel’ and ‘Nobo’ - two of the most established and

recognisable names within today’s office products market.

The initiative has been implemented to align with the growth changes that have taken place within
the company; it also reflects the company’s move towards a new ‘go-to-market’ structure that further

increases its focus on the end-user.

One key objective was to provide a strategy that increased the consistency and repetition of
communicating the two brands across Europe. The brands have unique personalities which are
further enhanced by their new identities. “Our brands have a long history of market leadership and
innovation, based on consumer needs” comments Tim Hemmings, ACCO Brands Europe Central
Marketing Director. “The aim is to gradually move the many brands that have been acquired and
launched in the past under the Rexel or Nobo brand, which in-turn provides a clearer, more simple
and consistent message to all our users” he adds.

The new Rexel brand identity encapsulates 60 years of product development, great design and
innovation. lts strap line ‘Works Beautifully’ captures the brand essence - reflecting the quality of
Rexel products.

The new Nobo brand identity reflects everything the products are designed to be, a recognised
authority in visual communications - trusted by users for over 50 years. The strap line ‘Communicate
with confidence’ emulates the level of self-assurance users gain when using the range of

outstanding products.

Supporting the strategic re-brand is the company’s new ‘go-to-market structure which will drive
changes in many areas: supply chain, marketing, internet, research, industry leading marketing

programmes, sales and customer support.



Peter Munk, ACCO Brands European President says “Our brands lead the industry in developing
inspired solutions for the office of the future. The fresh new identities of our two key brands will help
us capitalise on opportunities for growth and ultimately deliver sustainable success for all our

stakeholders, partners and end-users.”

About ACCO Brands

ACCO Brands is one of the largest suppliers of branded office products worldwide. Our products are
marketed in over 120 countries and our annual revenues are nearly $2 billion.

Spanning across a wide range of office products, we continuously invest in knowledge of how people
work in order to fulfil our mission to deliver exceptional performance products across out brands:
Rexel®, Nobo®, GBC® and Kensington®. More information about ACCO Brands Europe can be
found on the ACCO Brands Europe website www.acco.europe.com.
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Rexel® & Nobo® are trademarks of ACCO Brands Europe.
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